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Appendix B.?

The interpretation of the statistical information
still remains a subjective problem. The subjective
interpretation of the problem and statistics are dis-
cussed in chapter five.

A Pearson Product-Moment Correlation Coefficient
was determined for the three subdivisions of the Y -
variable (1-Political Attitudes, 2-Religious Attitudes,
and 3-Moral Attitudes) for each of the three variables:
sex, marital status, and age.

Two different means were used to compute the data,
the main one was the use of the IBM 1401 Computer and
the other was the use of the Monroe Epic 3000 Memory
Calculator. A different variation of the formula for
computing the Pearson Product-Moment Correlation was
used with each machine. These formulas are found in
Figure 3. One formula uses the deviations from the
mean to compute the Correlation while the other uses
the Raw data, In the formulas, capital letters refer
to Raw data and lower case letters refer to deviations

from the mean. The following formulas are the same,

2Robert K. Young and Donald J. Veldman, Introductory

Statistics For The Behavioral Sciences (Holt, Rinehart
and Winston, Inc., 1965), p. 420. 1This table was used

to determine level of significance rather than compute

a t score for each Pearson Product-Moment, for the sake
of convenience. The Pearson Product-Moment can be read
directly on the table and the sample size minus two will
give the level of significance.
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Figure 3. TFormulae to Compute the Pearson Product-Moment
Correlation.

only the method of computation differs. The top formula’
in Figure 3 was the formula used to comput the Pearson
Product-Moment Correlation using the Monree Epic 3000
while the lower formula4 was the formula used to compute
the Pearson Product-Moment Correlation using the IBM 1401
computer. The same formula was used to compute the Yl,
YZ’ and Yq by interchanging the values.

31bid., p. 361.

4Williams, Reasoning With Statistics, p. 130.




CHAPTER IV

PRESENTATION OF THE DATA

The basis of the problem and the methods of attacking
the problem have been described in the preceding chapters.

The data of the study are presented in this chapter
so that some analysis and conclusions of the study may be
derived. Some of the data may lead to statistical con-
clusions which may or may not lead to the same psychologi-
cal significance. This area of interpretation was
handled in Chapter V.

The data have been arranged in a series of tables
from which the analysis of the data was taken. The tables
were developed to best show the comparisons which the study
made,

The extension classes used as the population were in
Fort Scott, Galena, Girard (this was not an extension
class, but was referred to as such in the remainder of
the paper)}, Iola, Ottawa, Parsons and Shawnee Mission, all
cities in the state of Kansas.

Each of these cities in the study was handled as a
separate group as well as being a part of the total popula-

tion. Thus, in Table I each of the geographical areas

31
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was divided by the number of questionnaires which were
taken by those in the various age categories asked in the
questionnaire. By showing the number of individuals and
the percentage which that number was to the sample size
for that geographical area, one was able to see the overall
age spread for the various areas. Age comparison between
areas can also be visualized in Table I. Although the
questionnaire did contain a subdivision for individuals
under 16 years of age, no one in the entire population
qualified for this category. The highest percentage of
one age category was from Shawnee Mission, Kansas, for the
age range of 25 to 34 which showed 44% of the twenty-nine
sample size. The total population also showed the
~greatest number in that same age category with fifty-two
out of one hundred seventy-eight, for 29.2%.

Only two geographical groups had members of the
population over the age of sixty-five, Galena and Girard,
Ottawa had no member of the population over fifty-five and
Girard had no member of the population under twenty-five.
Other than the above mentioned areas, the population was
fairly evenly distributed through the age categories.

By comparing Tables I and II, the Pearson Product-
Moment Correlation was compared for each age classifica-
tion with the percentage which that classification had to

the total population.



